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Digital files only

Press-ready CMYK PDFs only. 

RGB files are not acceptable and 

we will ask you to resupply copy.

Please note that live matter 

should be at least 5–7mm from 

trimmed edges.

Trapping is the responsibility of 

the client – please check with 

your designer.

Logos, pics and illustrations 

for advertorials must be saved 

as EPS, TIFF or JPEG with a 

resolution of 300 dpi.

Pages is APME’s exciting 
flagship magazine 

Pages reflects the varied interests  
and activities of Higher Education 
creative & print professionals. It 
combines in-depth, feature-led 
content, with a unique platform for 
your company to raise its profile in the 
increasingly competitive and  
fast-changing HE market.

Circulated twice a year, in Summer (after 

APME Annual Conference) and early in the New 

Year, Pages reaches both HE managers 

who are responsible for purchasing, budgets 

and recruitment, as well their creative & print 

teams who want better tools and your latest 

innovations. 

Each edition is printed in full-colour and 

distributed to a keen audience of 1,200  

UK HE design and print staff. 

Each edition contains APME highlights 

and articles about APME members’ units 

– discussing topical issues such as their 

equipment and future plans. There are event 

listings – such as factory tours – and much 

more.... 

pages
THE ASSOCIATION OF PRINT & CREATIVE 

MANAGERS IN EDUCATION MAGAZINE
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AWARD WINNERS
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An expert in-house photographer can  

save many tens of £1,000s every year while 

transforming perceptions. Win win?

While it’s true that you can Google 

countless photographers with trendy 

styles and jaw-dropping client lists, first-

class external photography comes at a 

price. It’s not unheard of for institutions 

to spend tens of thousands on individual 

commissions, and for that you’d hope they 

get the moon on a stick.

The argument for using externals seems 

to be that ‘you get what you pay for’. They 

work to a ‘different level’. That their lives 

and reputation ‘hang on the success of 

each shoot’. That kind of thing. And there 

may be some truths there. But you need 

really deep pockets, plus the ability to 

brief professionally. And lots of time – 

time to select, contract, brief and to open 

doors. Then more time to do the right 

things with the images once (sometimes 

if) they land – such as best-managing your 

digital assets.  

How many times has the APME 

email list discussed universities not 

having copyright over images they’ve 

commissioned and issues relating to how  

and where images are stored? Significant 

issues that can be avoided with tight 

procurement contracts. 

What can’t be avoided is the fact that 

universities have an on-going need for 

great images. Photographs of objects in 

departmental research collections, VCs 

gripping and grinning, graduations, alumni 

events, museum artefacts, buildings, staff 

profiles. The list goes on… Enough work to 

keep a handful of image specialists busy. 

We all know the impact great images can make to a publication  

and how the world sees your institution. The competitive market 

for students is driving universities to spend more than ever on 

getting the right photographs and it seems most of this marketing 

expenditure is on external suppliers. But is this external spend 

really necessary? Not if the work of Scottish APME Chair,  

Martin Parker, is anything to go by.

A PICTURE SPEAKS 
A THOUSAND 

WORDS

 Robert Gordon 

University’s  

Martin Parker is 

often seen wielding a 

camera at our annual 

conferences and 

we’ve enjoyed pouring 

over the memories 

he’s captured. 

For a lucky few 

work and hobbies 

intermingle. Martin 

is one those. Making 

powerful images 

doesn’t stop when 

the school bell rings. 

Martin captures life in 

and around Aberdeen 

and the lives of family 

and friends. Most of 

the time he loves it.  

 Robert Gordon 
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over the memories 

he’s captured. 
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doesn’t stop when 

the school bell rings. 

Martin captures life in 

and around Aberdeen 
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Advert size Dimensions 1x rate 
First edition

Back cover 170 x 245mm portrait £1,500

Inside front cover 170 x 245mm portrait £1,300

Inside back cover 170 x 245mm portrait £1,200

Full page 170 x 245mm portrait £1,000

Double page spread 340 x 245mm landscape £1,800

1/2 page landscape 146 x 109mm landscape £600

1/4 page portrait 71.5 x 109mm portrait £400

1/2 page

146 x 109mm landscape 

Full page

170x245mm portrait

Allow 3mm bleed 

beyond all trim.  

Artwork 176 x 251mm

1/4 page

71.5 x 109 

mm portrait 

People build brands – give 
our network a reason to 
talk about you

Pages offers the largest 
and most comprehensive 
coverage of UK HE  
in-house design studios 
and print units

Ensure our readers 
are best informed 
about your hottest 
products and your 
latest news…

– your competitors 
will be advertising

Rate card

Mechanical data

WINTER 2017

Booking deadline: 	Fri 9 Nov 2016 

Artwork deadline: 	Friday 23 Nov 2016 

Publishing date: 	 Monday 30 Jan 2017

Publication deadlines

 Spreads and cover 
from Issue One



 Indicative  spreads

To discuss your opportunities call: 

Darren Lewis 

Communications Officer 

07872 417028 

apmecomms@gmail.com

Get in touch

Ensure it’s your  
advert we’re all  
talking about

Pages will be mailed  
hard-copy and circulated  
as Digital Pages

Ads smaller than full page may be grouped on a page.

We reserve the right to reject any ads we deem inappropriate.

All material supplied must be copyright free or copyright held by 

the advertisers.

PAYMENT

Advertisers need to raise a purchase order and with completed 

booking form send to:  

Roy Stares, APME Administrator, The White House 

18 Willenhall Close, Luton LU3 3XX 

adminapme@virginmedia.com

Bank transfers to HSBC Bank:  

A/C Name: APME | Sort Code: 40-25-19 | A/C No. 71489852 

The small print
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 WELCOME TO

dfwdqw

Darren Lewis 
APME Comms Officer, 
designer, editor, data 
gatherer, advertising 
peddler and production 
supervisor of Pages.

Previously APME 
executive member and 
Head of Design & Print at 
the University of Reading 
–  leading a talented 
creative team  for 9 years.

pagesIn this issue
Feature-packed first edition full of creative & print gems 

APME CONFERENCE 
BIG THUMBS UP 4–6
APME Conference 2016 
Worcs wonders 4–5
Glowing impressions of first time 
conference attendee Tom Green 
from the University of Worcester

Our global network unites  
in Torquay 6
Read how visitors came from  
as far afield as New Zealand 

OVER COFFEE 6–20

We chat with APME members to 
discover more about them and 
their units

Life through a lens 8–15

Nattering about the fabulous 
photos of Scottish APME Chair, 
Martin Parker – with thoughts on 
the value of in-house photography 

‘Carry on Simon’ 16–20
Your APME skipper’s life in print 
and the services his ship-shape 
team offer at  
UWE Bristol

APME AWARDS 
22–35
Awards Night group photo 22

Print Service of the Year 23
De Monfort University scoop the 
night’s biggest prize

Best In-House Design 24–25 
Lancaster University lead the way

Best In-House  
Printed Product 28–29 
Robert Gordon University take 
the plaudits

Best In-House Wide- 
Format Product 30–31
Heriot-Watt University ‘ave it large

Best In-House  
Finished Product 32–33
Manchester Metropolitan 
University secure first place

Best In- House Photography 
34–35
Bishop Grosseteste University 
capture top spot with a superb 
opportunist image

MORE PROFILES 
36–43
Where there’s a Wilcox 
there’s a way 36–40
We talk to Ian Wilcox about how 
the University of Southampton 
Print Centre has grown and 
what’s on the horizon for his 
enterprising crew 

A small team embracing 
change 42–43
Tom Green gives a quick flavour 
of the Production Print Service at 
the rapidly-expanding University 
of Worcester

FACTS & FIGURES 
44–47

Results of recent APME 
members’ survey – highlighting 
the size, shape and focus of  
your teams

DATES FOR YOUR 
DIARY 50

Upcoming events and dates  
to mark on your calendar

YOUR EXECUTIVE 51

Contact details for your busy 
APME Executive Committee

Welcome to the first edition of pages, the 
magazine designed and printed for APME 
members to share insights and to raise awareness 
of the depth and breadth of our interests. It aims to 
spread the camaraderie that defines our dynamic 
network (see Tom’s glowing article overleaf) and  
to showcase a smidgeon of the fantastic work that 
in-house creative and print teams produce. 

Paper kindly donated by Antalis. Many thanks to  
Les Jones and the HE team. Cover: 250gsm Cocoon 
Silk, Text: 115gsm Cyclus Offset. www.antalis.co.uk

 Printing and mailing – all in-house at the  
University of Leicester, managed by Ian Hickman. 
Printed on B2 Shinohara litho press. See video.

Design 
www.creativescrum.co.uk

To advertise call Darren on 07872 417028,  
or email apmecomms@gmail.com

Disclaimer This Association and magazine is fully independent and not affiliated in any way with companies or products mentioned herein. 

All text and layout is copyright of APME. Nothing may be reproduced in whole or part without written permission of APME. All copyrights are 

recognised and used specifically for the purpose of advertorial content.
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RECYCLED 

No two institutions are the same, 

nor are any two units. While the 

activities and influence of APME 

members vary greatly, all share 

the goals of keeping funds on 

campus, saving their institutions 

money and best supporting 

the core activities of teaching, 

research and learning. 

While you might not manage 

a creative team yourself or 

be responsible for things 

like contracting suppliers, 

staff around you are. APME 

membership can benefit all 

institutions and the wider the 

network the greater the returns. 

Please share pages with your 

colleagues in procurement, 

marketing or design as well 

as with your own staff. And be 

proud of your important work.

Want to tell a story to show 

thought leadership or run a case 

study rather than place one of 

your standard product adverts/

shots? 

Talk to Darren: 07872 417028 

about having sponsored editorial 

spreads designed.

We can design 
advertorials
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What does the green large format

beast offer?

It’s a roll-fed UV machine. So instantly 

dry. Output can be cut straight out of the 

machine and delivered. No gassing off 

overnight, great resolution, no laminating, 

waterproof output. 

And we put tables front and back to put 

foamex boards through. Before that 

boards were painful. Four processes and 

any one of them could go Horlicks and 

send us back to Square One. We used to 

print, then laminate, then mount tape, 

then mount onto boards. This was brilliant. 

No sticking, no peeling off. Everyone loved 

it. And the mounted work ramped up and 

up while the roll stuff kept coming. I said 

‘This is ridiculous; we need a flatbed.’

Another deal per chance?

Yep. I went back to Roland who we’d had 

two machines from. They wanted to launch 

their flatbed but didn’t have a table as big 

as I wanted. So I asked them to make one. 

They did and we got the biggest Roland 

flatbed in the UK. There might be bigger 

now. The table we’ve got is 1.6m x 3.2m. 

So we can print 5 x 10ft boards. Printing 

onto virtually any flat thick surface – 

DiBond, perspex, tiles, acrylic, MDF, 

stainless steel, you name it…

And you can cut that out on your 

whizzy CNC machine?

Yep. Though that’s only a 4 x 8ft cutter.  

I couldn’t stretch to a bigger one. Ours 

does 99% of what we need. We were 

putting so many boards into our van to 

take somewhere else to be finished and 

every time with both external risks and 

commercial costs. It’s a great machine.

And you rent both of those?

Yep, they’re worth about £140k between 

them on a five year lease. So (quick sum 

£168K + VAT/5/12) about £3k a month, 

once leasing companies have had their 

bite. We do a minimum £20–25K on those 

every month. 

The way I always look at it leasing 

equipment should be no more than 10% of 

turnover. All our leases total about £97K, 

including the Konicas, and we’re doing 

£1.6M turnover. 

You’ve got 5 colour litho. Is there still a 

place for litho at university in-plants?

Yes. But, hand on heart, if I were starting 

up again I wouldn’t do it. The initial cost 

is significant, the market for litho work is 

extremely competitive and run lengths are 

reducing. This all points towards digital. 

But, we’ve been through the pain barrier 

and currently have a sweet spot. We now 

have peppercorn costs and do 50% of 

all the university’s litho print. In fact, we 

have enough work to keep two minders 

busy – working almost double day shifts, 

lates, earlies and sometimes both days 

at weekends. So I wouldn’t want to lose it. 

It makes good money and I can’t see the 

work dying off in the next five years.

Do you design for your machines?

Not especially. We can do most things. 

When a customer doesn’t know what they 

want it’s my job, and my team’s, to steer 

them to something we can do in-house. 

So rather than offer 6pp A4 which we can’t 

produce in-house we offer 8pp A4 that’s 

cheaper than outsourcing a 6 page A4. 

We’re always looking for win win. I do the 

best that I can for Southampton, saving 

and making them money and providing 

services in-house that they are buying 

already at far greater cost from outside. 

If you’re commercially-minded it’s good for 

your unit and best for your university 

Call NOW on 0117 961 9049
Or email sales@springfieldpapers.com

“It was a pleasure 
to meet you at The APME 
Annual Conference 2016. We 
look forward to meeting with you all 
again at the conference in Glasgow next year.”

Paper, print & shredding, an all-embracing solution for any organisation

Roland Coldrick -  Sales Director

Approved Supplier

NEUPC

pinfold generic cat.indd   1 21/03/2016   12:29

t: 01636 817 400  
e: kerry@pinfoldpromotions.co.uk

www.pinfoldpromotions.co.uk

FREE  
SCREEN*

 

Pinfold Promotions accredited supplier of 
printed promotional merchandise

Quote ref APME

*for all orders placed in July

Psst! HE design isn’t 
rocket science. Pass it on. 
But you definitely need flair to recruit the best 
students and to drive your university ahead. 

We’ve been in your shoes. We’ve managed in-house 
marketeers, designers and printers and overseen 
dozens of external agencies. We know your their 
tricks and have felt your pain. That’s why we want to 
build sustainable collaborative relationships. 

We know HE inside out. Safe hands for creative 
projects of any size.

We don’t charge the earth 
We’re down to earth 
 

www.creativescrum.co.uk

 Print Centre 
window manifestation 
and signage printed 
in-house

Loving feedback left 
at the Open Day

Vinyl cutting on the 
GCC Jaguar IV

 Lee Vaughan,  
Litho Printer, 
checking inking levels 
beside the Ryobi  
5 colour litho press

Your  
advert 
here
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